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Thank you for considering AGL as a sponsor. 

All sponsorship requests should be submitted using the Sponsorship Application Form. Please read the following guidelines before completing your application. These broad guidelines will assist you to prepare your submission.  

Broadly, a sponsorship is any activity that benefits the wider community. Please note:

· Charitable donations are not considered as sponsorships.

· Advertising is not considered as sponsorship.

Objectives 

All sponsorships with AGL have commercial considerations.  Specifically, in the area of sponsorship, AGL looks for properties and activities that offer: 

· Community visibility.

· New channels of customer contact.

· Geographic alignment with AGL’s customer base and potential for expansion into other regions.

· Promotion that creates positive consumer attitudes towards AGL.
· Where possible, cross-link to existing AGL programs.

Key sponsorship considerations 

Prior to submitting your sponsorship proposal, please include information addressing these key selection criteria and issues: 

· Will this event/relationship provide benefits to the broad community or to specific individuals?

· What is the demographic attracted, the likely reach or impacted by this sponsorship?
· Event location (local/state/national?).

· Implementation timelines and list of locations and venues to outline geographical impact 

· What other organisations support or have supported this sponsorship in the past?

· How would AGL benefit from the association? Provide a full list of benefits available to AGL.
· How would your event/organisation benefit by AGL’s involvement?

· How would AGL’s support be promoted i.e. media, signage, direct mail to a customer group, staff

     benefits? 

· What are Strategies to launch, publicise and promote the project/event 

· How would the sponsorship be measured and evaluated for effectiveness?

· What level of sponsorship is AGL being asked to provide (e.g. primary sponsor, joint sponsor, minor 
      level).
· Shares or can reflect the AGL brand personality, specifically; open, expert, vital, efficient.
· Details of the opportunities for product promotion and sales within the sponsorship activities 

· Can readily create powerful and interesting stories or images that could be incorporated into the 
      brand campaigns of AGL and will generate positive publicity.
· Rights of association (will AGL be offered sponsorship naming rights?)
· How many other sponsors are involved? Who are they and what is their level of sponsorship? IS their 
     opportunity for AGL to develop other relationships?
· Relevant experience and credentials of the applicant and key contractors.

· Timing - AGL requires a minimum of 16 weeks lead time to effectively implement any sponsorship 
     program.

Limitations
As a general rule, we will not support sponsorships that may be detrimental to AGL’s brand or offend one customer group or another will not be considered. These include but are not limited to: 

· Organisations linked to contentious issues
· Political organizations or campaigns

· Religious groups, unless they are affiliated with an organization which benefits the community as a whole

· Race specific organisations

· An individual or (or small group/team) seeking support for personal interests

· A directly or indirect competitor to AGL

· Organisations or activities whose planned activities could be potentially hazardous such as gambling, alcohol, smoking or drug related activities 

If, after having read the above, you have a sponsorship opportunity which you would like to submit, please complete the Sponsorship Application Form and forward with any relevant documentation to:

Publicity, Events & Sponsorship Manager

Locked Bag 1420 MCMC
Melbourne VIC 8001
AGL receives requests from many thousands of organisations and individuals each year seeking our support for very worthwhile initiatives. We maintain guidelines against which each proposal must be assessed, and proposals which otherwise have great merit are not always able to be accommodated. It should be noted that sponsorship requests matching AGL’s criteria for selection may still be declined due to existing activities of a similar nature or other constraints.

	Event name
	

	Organiser
	

	Date submitted
	


Level of sponsorship 

Cash
$________________
 Value in-kind ​$ _______________

Please provide details ___________________________________________________

Date(s) of event 
__ /__ /__ to __ /__ /__

Length of event(s) ______ days/months/years
Type of event (select the groups that this sponsorship has the strongest alignment with) 

· Education      

· Environment

· Sports
        

 

· Cause related/Charity

· Business


· Indigenous


· Arts

· Gay/Lesbian

· Community

· Entertainment

· Ethnic
· Other

Audience/Customer base of sponsorship (please circle the group that best describes the demographic)

Age 

< 20

20 – 30

30 – 40

40 – 50

50 – 60

< 60 


Predominant gender:

Male

Female

Economic demographic: __________________________________________________

Region(s): ____________________________________________________________

Estimated number of people directly exposed to this sponsorship: _________________

Attendance - total (numbers): _____________________________________________

Attendance - specific events: ______________________________________________

Average length of attendance: _____________________________________________

Media Benefits 

Please give details of the marketing exposure AGL will receive from this sponsorship WITHOUT additional investment

	MEDIUM
	Y / N
	

	Media releases
	Y / N
	

	
	
	

	
	(written by PR professional? targeting radio/TV/press? available for AGL input?) 

	Advertorials
	Y / N
	

	
	
	

	
	(size, number, frequency, available for AGL input?)

	Advertisements local newspapers 
	Y / N
	

	
	
	

	
	(size, number, frequency, available for AGL input?)

	Advertisements national newspapers 
	Y / N
	

	
	
	

	
	(size of database)

	Direct Mail 
	Y / N
	

	
	
	

	
	(length, time, number, frequency)

	Advertisements Radio - Mainstream
	Y / N
	

	
	
	

	
	(length, time, number, frequency)

	Advertisements Radio - Local  
	Y / N
	

	
	
	

	
	(length, time, number, frequency)

	Advertisements TV
	Y / N
	

	
	
	

	
	(number, placement, space available, at cost to who?)


    (number, placement, space available, at cost to who?)
	Signage
	Y / N
	

	
	
	

	
	(traffic details, audience)

	Website  
	Y / N
	

	
	
	

	
	(banner ads, site links)

	Public speaking
	Y / N
	

	
	
	

	
	(provide details of public speaking opportunities) 


Value in-kind benefits to AGL

	Benefit 
	
	Details

	Tickets/

hospitality  
	Y / N
	

	
	
	

	Sponsor offers to AGL customer base  
	Y / N
	

	
	
	

	AGL offers to Sponsorship’s customer base  
	Y / N
	

	
	
	


Measurement & evaluation


	Benefit
	
	Details

	Measure offered
	Y / N
	

	Sponsor recognition  
	Y / N
	 

	
	
	

	Brand recognition  
	Y / N
	

	
	
	


	Sponsor seeker contact details

	Name
	

	Position
	

	Organisation
	

	Address
	

	Phone
	

	Fax
	

	Email
	


Please send completed form and relevant documentation to:

Publicity, Events & Sponsorship Manager
120 Spencer Street

Melbourne VIC 3000

gpethard@agl.com.au 






